10 success stories
of World's largest brands implementing
Customer Engagement Platform

360 Single Customer View
Workflows n
7
O~
- X °
2 2 : 0 .
= ES R IEETE TS
¥ 5 P —A‘.I .

SALESyflmanago




We like innovation
and challenges.

Working with market leaders, we create
unique implementations that help us boost
their sales results and at the same time
improve the Marketing Automation market.
We’'re raising the bar.

SALESyflmanago

Get to know

the implementations of
brands that are paving
the way for other
companies.
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YVES ROCHER

Challenges:

® increasing the conversion of
anonymous visits to the data of
potential customers

® increasing customer retention

® personalization of mass
communication

e sealing the shopping path

SALESyflmanago

Solutions:

Behavioral and transactional
segmentation

Welcome program

Rescue of an abandoned cart
Product retargeting

Dynamic content on the site
Birthday e-mails

WWW.SALESMANAGO.COM




Woda perfumowana So
Elixir Bois Sensuel 30 ml

YVES ROCHER

140.00 z

1 B2 dodej do koszyka B
On the product page there is the possibility of buying the
product individually or in a dynamically matched set m 8
created with the SALESmanago Copernicus algorithms.

The system calculates the level of rebate on the whole
set offered to the client (within the framework of ZESTAW DIACIERIE

standards accepted by the client). a = a i
+ +
- E

[—
Woda perfumowana So  Woda toaletowa Hoggar Woda perfumowana So  Balsam do ust

30% Of ConverSionS ElixierSSe.v‘\Suel 30 ml ElnxiraonsScj\suel 30ml  Truskawka ,_
among buyers for the first time P B
are generated by sets E22050. Kekeeskelll 0 3134012
SALESyflmanago
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3 Kosmetyki z Doliny

YVES ROCHER - AANE A

w Bretanii

Myslimy o Tobie od czasu Twojej ostatniej wizyty w

Dynamic e-mails adjust the list of products individually for
each customer. The message is sent automatically after seEa i bl ey s
the visit on the website which has not finished with a

purchase. é L

We use different types of dynamic emails:

. Oliwka pod prysznic z Zel pod prysznic i do kapieli ~ Zel pod prysznic i do kapieli
. ro d u Ct reta r etl n olejkiem arganowym Ziota Herbata Czerwone Jabluszko
19,90 3290 6,90 6,90
= =

e abandoned cart
e activation when there is no purchase for X days

@éﬁﬂw §Wu

Odkryj PREZENT,
ktéry przygotowalismy

dla Ciebie
1200% higher OR and CTR .compared ==
to mass communication

SALESsllmanago



DeLonghi

Solutions:

e Event management - landing pages
with registrator for culinary workshops,

Challenges:
e-mails reminding about the upcoming
e Parallel system implementation in several event
different websites e Dynamic e-mails with recommended
recipes

o delonghigroup.com
o livinshop.it
o kenwoodclub.it
e Improving the quality of communication
with potential clients
e Using the ROPO effect to increase sales
(research online, purchase offline)

e Segmentation based on interest in
various content sites
e Using lead generation tools

SALESlllmanago WWW.SALESMANAGO.COM




NOME

_ - ISCRIVITI
nel.ongl“ ALLA NEWSLETTER
E OTTIEN!IL15% DI SCONTO
S PRODOTTI DELONGH -
0/ 0
Popup encouraging to subscribe to the newsletter in
exchange for a discount for the purchase of a specific A S A
product. The content of the popup varies depending on ko ==l
which product is currently covered by the promotion.
New users are subjected to lead nurturing in order to OTTIENI
build a permanent relationship and increase retention. IL 15% DI SCONTO
SUUNA SUPERAUTOMATICA ”
DE'LONGH| =
[]/
160% increase in the conversion 'l 5}; L E——
of a pop-up compared to a static . _

subscription to the newsletter

SALES|I|ma nago WWW.SALESMANAGO.COM




DeLonghi

Generating leads by creating landing pages with
registration for cooking workshops. Subscribers receive
automatic messages informing about the course and
reminding about the date of the workshop.

The process is supported by dynamic culinary
recommendations depending on the selected workshops
and the products viewed on the website.

average OR
of messages sent to participants

52%

SALESsflmanago

Ciao Aniela,

solo per ricordarti il tuo appuntamento con kCook Multi Smart

Hai prenotato una dimostrazione presso:
Food Genius Academy

Via Collamarini, 20/a - Bologna (BO)

— Giorno:
ﬁ-&)‘s Thursday. 25 October
. - z
Orario:
Ciao Scst first_name$, 16:00
per ricordart il tuo appuntamento con kCook Multi Sma

z 2 2 nai, non perdertelo!
Hai prenotato una dimostrazione presso: 3 X P
Scst extEvent. OTHER detail1$ tamo li?

sst.extEvent OTHER.detail2$ - Scst.extEvent. OTHER.detail$,

Giarna*
ScstextEvent. OTHER detail5$ J
Orario: =
ScstextEvent OTHER detail4$
<

a di poterrealy ¢
‘ sgﬁ(lici, velocipremendo
v
.

Manca poco ormai, non perdertelo!
Ci vediamo i?

WWW.SALESMANAGO.COM




new balance

Challenges:

A wide group of customers with
diverse shopping preferences
Keeping the customer's interest in the
offer from visits to the site to
finalization of the order

Generating secondary website traffic
and re-orders

SALESyflmanago

Solutions:

Behavioral and transactional
segmentation

Rescuing abandoned shopping carts
Product retargeting

The use of machine learning and Al
recommendations to activate inactive
users

WWW.SALESMANAGO.COM




new balance

& &ts
We have implemented mechanisms of automatic
message sending, in which products are tailored to each == 2=

client (gender, type of footwear, clothing).

The system collects information about visits and the i s
contents of baskets to remember the preferences of
each user.
400% higher OR and CTR
in relation to mass communication | q Q
NP/
s._(:‘ - 3 ——
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m— Lyeymy ulenych TeusOw.

new balance

s
Using SALESmanago Copernicus Machine Learning & Al R
to build product recommendations based on the
behavior of other website users and recommend ;:\
products preferred by users with a similar profile. { -é
The system sends a message with such
recommendations in order to activate users who have Q
not returned to the site for 30 and 60 days. g)ﬂ!ﬂ &>

increase in OR and CTR
200% in relation to mass communication
with the current offer

SALES|I|ma nago WWW.SALESMANAGO.COM
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Solutions:

e |Implementation of omnichannel
communication
e Application of recommendations to

Cha"enQGS: increase sales of services and
additional packages
e Awide range of devices and packages e Taking up sales activities when the
e Possibility to cross-sell additional contract with other service providers
services (TV, internet, home phone) are about to expire
e Customer has many touchpoints in e Use of own product recommendations
which he can see the offer engine based on DWH data

SALES|I|ma nago WWW.SALESMANAGO.COM




Kiemelt TV-késziilék ajanlatunk szamodra:

LG 43LJ500V FullHD LED TV

T

Mozifilmek a nappalidban!

After visiting the website that does not end with the
purchase, the customer receives an automatic email

containing:
e an offer for a product that was browsed (here: TV) —
e information about the company's offer connected to e
the product (eg access to subsciption of streaming
serivces) -
e an offer for phones that contact has been interested "

in recently

57% OR and 19% CTR

of dynamic messages

SALES|I|ma nago WWW.SALESMANAGO.COM




. <
T.. EGYOTT. VELED

T Kedves Prjevara Csaba!

Mass newsletter communication contains product
recommendations selected by:
e dynamic recommendations based on the last

Valassz okostelefont vagy TV-késziiléket extra kedvezménnyel
kamatmentes részletre, 2 éves hiséggel!

customer activity on the website
e Customer's own algorithm based on data from DWH

Kiemelt okostelefon ajanlatunk szamodra:

The messages are personalized with customer data.
B
Q kamatmentes részlet
m d:u:s ra vallalt 2 éves his
50% Over 50% higher OR and CTR

than static, mass offers

SALES|I|ma nago WWW.SALESMANAGO.COM




O vodafone

Challenges:

e Limiting marketing activities only to
anonymous visitors and leads

e Conversion of leads to customers

e Building relationships with leads from
the first contact

SALESyflmanago

Solutions:

Intelligent lead generation using

dynamic content
Dynamic welcome message

1-to-1 personalization of offers for new

contacts

WWW.SALESMANAGO.COM




O vodafone

Anonymous users leaving the site receive a personalized
form showing device they were recently interested in,
where they can leave their details to obtain an offer.

Information on the products that interest them are from
the beginning used for behavioral segmentation for
specific devices, producers and types of services that
customers want to use.

220% higher conversion
than static content

SALESyflmanago

Erdekelnek Samsung ajénlataink?

Add meg email cimed és telefonszamod és megkeresiink legjobb
ajanlatainkkal!

Email *

Telefonszam *

+36

j Az Adatkezelési tajékoztatot és asul vettem, regisztraciommal
5 hozzajarulok, hogy é imat a sajat i
ék égéhez, ko zletszerzés, piackutatas és tajékoztatas céljsra

tevéker
telefonon vagy egyéb elektronikus hirkdzlési Gton (pl. sms, mms, e-mail),
automatizalt hivorendszeren keresztiil, illetve postai Gton felhasznalja.

WWW.SALESMANAGO.COM




O vodafone

All new users added to the database receive a welcome
email containing:
e general welcome information and presentation of
the company's offer
e product recommendations based on the history of
customer visits (device, offer, price in the case of
installments)
e offer for alternative devices to the one calculated in
the same offer

B54% 54% OR and 27% CTR
for a welcome message

SALESyflmanago

Kortinézek a webshopban

Neked ajanljuk

Samsung Galaxy J6+
Teljes késziilékar: 60 690 Ft

2890 Ft/h6 kamatmentes részlet
az elsd 21 hénapban

Tarifa: RED S 2 év, e-Pack, mobil eldleggel

Megnézem

Samsung Galaxy A7
(2018)
Teljes készlékar: 87 990 Ft

4190 Ft/ho kamatmentes részlet
az elsd 21 hénapban

Tarifa: Go L 2 év, e-Pack, mobil eldleggel

Megnézem

Huawei Mate 10 lite
Dual SIM

Teljes készilékar: 62 790 Ft

2990 Ft/h6 kamatmentes részlet
az elsd 21 hénapban

Tarifa: RED S 2 év, e-Pack, mobil eldleggel

Megnézem

WWW.SALESMANAGO.COM




ORIFLAME

S WE D E N

Challenges:

e Communication is carried out to
consultants, not the end customer

e A very diverse and extensive
purchasing history of consultants

e Large size of the shopping basket

SALESyflmanago

Solutions:

Integration with the customer's own
CRM system

Implementation of personalization for
mass communication

Dynamic messages to increase sales
Using detailed data on consultants to
target the campaign

WWW.SALESMANAGO.COM




ORIFLAM

SWEUDEN ———

The campaign of one of cosmetics brands, varied
depending on the recipient's segment.

In the emails for retail recipients, the product is
recommended dynamically. Depending on the products
purchased and the time that has elapsed since the last
purchase, email contains recommendations based on
previously purchased products or a cross-selling offer.

162% increase in OR

in relation to mass mailings

SALESyflmanago

ORIFLAME

(L

WWW.SALESMANAGO.COM




ORIFLAME

ORIFLAME v

4 POWITA|
S WE D E N # WIOSNE
e snigkami do
We use a list of dozens of different parameters 6 0%
describing the profile of a consultant to target regular

. . / ZOBACZ KATALOG
promotional campaigns / —
e segments of consultants PELEGNACIA CERY

MAKIJAZ

purchase history

behavioral profile

number of loyalty points
time since the last purchase

| ZAPACHY

[ AKCESORIA

Q\ 5 5 | w\'\\
M\ _alrts

ORIFLAME

DZIAL OBSLUGI

30% higher OR and CTR (e =
compared to non-targeted campaigns

30%

SALES|I|ma nago WWW.SALESMANAGO.COM




@) FINANCE

Challenges:

Big competition of companies allowing
taking first loan for free

The use of call center in the
application process

A comprehensive set of information on
current customers and the need to
adjust offers

SALESyflmanago

Solutions:

Integration with the customer's native
CRM system

Dedicated scenarios for displaying
promotional forms and banners as part
of the client's website

Alerts about the activity of monitored
contacts on the website

WWW.SALESMANAGO.COM




@) FINANCE

Dedicated popup directed exclusively to monitored
contacts who do not consent to communication by
e-mail.

After clicking, the user can change their subscription
settings and start receiving offers via e-mail.

12% conversion
for recovered marketing consents

SALESyflmanago

*@ ViVUS.FI

Tama on sahkopostilaatikkosi.
Se on surullinen, koska ei ole saanut
meilta postia.

Auta postilaatikkoa hadassa ja kay
hyvaksymassa uutiskirjeet profiilissasi.

Ala huoli, lahetamme postia
korkeintaan muutaman
kerran viikossa.

KIRJAUDU

WWW.SALESMANAGO.COM




@) FINANCE

The campaign targeted for anonymous users who spent
at least 2 minutes on the site and browsed at least 5
subpages. Activated at the exit from the page.

Lead acquired in this way goes straight to the call center

with information about the need to take immediate
contact.

o 7% conversion rate
7%
of anonymous users to leads

SALESsflmanago

Galler nya kunder, upp till 6 000 kr i 30 dagar.

Fyll i nedan sa berattar vi mer!

Namn

Telefon

E-post

WWW.SALESMANAGO.COM




ISUc2U

Solutions:

e Segmentation and routing of leads to
the appropriate car showroom and
Challenges: salesperson
e Personalization of all communication

® Low conversion in online channels with the data of the assigned

The need to efficiently handle queries
from various Internet sources
Implementation of a common
communication tool for many car
showrooms

Building loyalty among people who
made a purchase

SALESyflmanago

merchant

Lead nurturing for new leads

Sales alerts informing about hot leads
activity

WWW.SALESMANAGO.COM




ISU2U

Each lead has a company and a sales associate assigned
to it, so that when receiving a message with the current
offer, it is always signed with the data of the appropriate
salesperson with whom it conducts the sales process.
Bulk messages look like they are sent directly from the
box of this merchant.

50% increase in OR

personalized messages
compared to bulk

17% increase in sales
for leads acquired online

SALESyflmanago

NOWY Isuzu D-Max

TWOJ PARTNER W BIZNESIE

Dostepny juz od 76 95021 netto

Zapraszam do zapoznania si¢ z pelng oferta na Isuzu D-Max - www.isuzu.com.pl

‘G
—Isuzu
D PAAX

W praypadku pytasi jestem do dyspozycji

Sestsalesman_name$

Scst.company_name$

Autonzowany: Dealer Isuzu w Swicify$
Sest.company_addressS
Scst.company_phone$

Scst.company_websiteS

ISUZ2U

PUUWOINA KABINA

WYDLUZONA KABINA

=",

POJEDYNCZA KABINA

e .y

W przypadku pytan jestem do dyspozycji

Scst.salesman_name$

Scst.company_name$

Autorvzowany Dealer Isuzu w Swi:city$

Scst.company_addressS
Scst.company_phoneS

“cst.company_websiteS

WWW.SALESMANAGO.COM




frisco.pl

Solutions:

e Behavioral and transactional
segmentation

e Personalization of mass
communication

e Product recommendations in e-mails
and on the website

® Recovering abandoned carts

e Progressive acquisition of customer
data

Challenges:

e Relatively large size of the shopping
basket and the potential for its
enlargement

e Providing clients with the most
personalized experience in the buying
process

® Increasing the Customer Lifetime
Value

SALESlllmanago WWW.SALESMANAGO.COM




Encouraging customers to make further purchases by
providing rebate codes at a specific point in time.

The amount of the rebate code depends on the value of
the customer calculated as part of the RFM analytics.

180% higher OR and 915% higher CTR

compared to current communication

SALESyflmanago

frisco.pl

Wielkie dzigki za rejestracje w naszym systemie. Chcieliby$my Ci pokaz:
wal ygodne. Tylko jakl rodi¢? Hi

frisco.pl

D !

NIE IDZ NA ZAKUPY.
0SZCZED2 NAWET 90 2!

ainie dia Cioble przygotowalismy az 5 bonow na laczng kwotg 9021
1zysta) jo robiac zakupy we Frisco Od dzid zakupy moga by jeszczo
mniojsze. Sprawdz sam na fnsco pl

at, ze

kupor 0 mmm
A mo; nie. y wszystk pakujemy, 2,201
odliczy! rySlemy do Ciebie. Brzmi senso Zapraszamy
na fris
g : THOJ KOD RABATONY : NABIOZHGKZPV
& : P R SO -
J 4 : 8HTJHHNDC483 7
e 8, S enas s EinoresPitas et oiiny
Kod (bAowy wazny 00 01,0820
JAK SKORZYSTAC Z KODU? 7 KOD RABA
1 wejdz na frisco.pl 2 zarezerwuj termin dostawy i zeéb RSttty
zakupy : ’ A
Wpisz kod w pole .Kod rabatowy . VTJDSFWOWXKW
" na stronie platnosci 3. Sssessssesncusiseedessnsene

3 (vouchen

| weidni) przycisk uzyj kodu.

na o

4§ Wertos¢ Twoich zakupéw zostanie
pomniejszona o 15 zi.

a2y 00 01,05,2010 1 przy minimainych 2aNUpach o wartodes 150 21
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Personalization of the shopping process does not only
include product retargeting and rescuing abandoned
shopping baskets, but also providing ready shopping
baskets built based on customer's purchase history.

Mass messages contain personalization of offers, thanks
to which content always remains relevant for customers.

50%

SALESsflmanago

frisco.pl

Over 50% higher OR
mass communication
from the market average

supermarket online

Kasiu, w Twoim koszyku zostaty super produkty

Zauwazylismy, ze nie dokoriczytas zakupéw we Frisco.pl. Aby utatwi¢ Ci ztozenie
zamowienia w naszym sklepie zapisaliSmy Twoj koszyk. Zarezerwuj termin dostawy
i dokonicz zakupy juz dzisiaj

PRINGLES Chipsy Ser & FIORENTINI Krazki ryzowe z COCA-COLA Nap6j gazowany

Cebula 1659 rozmarynem BIO 40g 11
769 z4 325 z¢ 349 z¢
Qﬂ jakos¢ =zz:z] ponad 15000 1-godzinne /=] odbierz wszystko
O0=> i éwiezos¢ ==Y produktow oknadostaw (— zaplatw domu

Zadzwon: 022 331 5000 Napisz: bok@frisco.pl Sledz nas na ﬂ

WWW.SALESMANAGO.COM




Solutions:

e Segmentation based on location and

Challenges: assigning customers to stationary
stores
e Combination of on-line and off-line e Finalization of purchases started
sales online in a stationary store
® |Increased customer retention and e Implementing dynamic e-mails that
continued interest in the offer after the increase conversion
visit

e Providing salespeople in stationary
stores with information about the
customer’s profile

SALES|I|ma nago WWW.SALESMANAGO.COM




First, we implemented a set of dynamic messages to
increase on-line sales

e saving abandoned carts T s S
e product retargeting i R % o e s

E dynamic e-mails compared to mass sales campaigns:

400% 1200% 200% = N
increase increase increase in v
in OR in CTR conversions IT | =N R
SALESsflmanago
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I a =

Facades Walls Finishing strips Furniture Decorative accessories Make a design New Products Contact us

Integration of the VOXBOX application allowing the
creation of interior designs using products from the VOX
offer. T s =

SELECT PROJECT

MAKE AN APPOINTMENT AT THE STORE

The project can be downloaded after leaving the data
and customer can schedule a meeting in the nearest
store to see the products he used live.

FIND A STORE

CLICK HERE TO SEE THE NEAREST STORES

20% of new contacts 22,5% sales
come from registration in VOXBOX conversion

SALESIIImanago WWW.SALESMANAGO.COM




Contact

info@salesmanago.com
www.salesmanago.com

+44 20 3936 4391

SALESyflmanago
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